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[Keynote 1] Discovering a new medium

Erik Hallander (Isobar, Regional Director Mobile & Innovation, Asia-Pacific)
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[Keynote 3] Why Storytelling Matters in 21st Century Presentations

Garr Reynolds (The Author of “Presentation Zen")
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[Keynote 5] Attention Matters
Jonah Goodhart (Moat Inc., Co-Founder & CEQ)
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[C-9] Re-thinking The Value of Digital Branding
JSRUZ

Hiroko Hoshino (Financial Times, Commercial Director, Asia Pacific)
Takeshi Oshima (Facebook, Head of Measurement, Japan)

EFL—45—:
Ayako Yuki (Ys and Partners, Inc / Ys and Partners, Japan, SVP / Brand Strategist)
B24I

[B-3] Newest Usage Technique of Audience Data
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Cindy Deng (TURN, Managing Director, Asia-Pacific)
Jeff Crawford (JC Digital Consulting, Founder)
Norio Imai (Google Japan Inc., Head of Google Analytics Premium)

EFL—45—:
Shigeyuki Tomomatsu (MarketShare KK, EVP, Managing Director)
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[B-2] Search Practice in the Future. How Will It Differ from The Way We Do It Today?
JIRUX

Shingo Inoue (Yahoo Japan Corporation, Vice President, Business Development Division, Marketing
Solutions Company)

Tomohiko Sugiura (NEXTAGE Dentsu Inc., President and COOQO)
Yoshihito Mizutani (Google Japan, Performance Solution Expert)

EL—45—:
Yuichi Arizono (ATARA, LLC, COO)
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Anis Uzzaman (Fenox Venture Capital, General Partner & CEO)

[B-7] What is IoT? Its New Opportunities and Markets

$E2141
Ayako Yuki (Ys and Partners, Inc / Ys and Partners, Japan, SVP / Brand Strategist)
[C-9] Re-thinking The Value of Digital Branding
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Cindy Deng (TURN, Managing Director, Asia-Pacific)
[B-3] Newest Usage Technique of Audience Data
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Takeshi Oshima (Facebook, Head of Measurement, Japan)



[C-9] Re-thinking The Value of Digital Branding

%511
Yuichi Arizono (ATARA, LLC, COO0)
[B-2] Search Practice in the Future. How Will It Differ from The Way We Do It Today?

%61
Yuji Hayashi (NIFTY Corporation, Creative planner)
[A-5] Going Beyond PR: To a Day When Any Communication Includes PR

BT
Luciano Kohmura (AdRoll K.K., Managing Director)

[B-1] How Ad Tech differs between Japan and the Rest of the World
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